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SHI Hongyan obtained her Ph.D. in Business Administration
(specialized in Marketing) at University of Illinois at Urbana-
Champaign in 2011. She 1is currently a Professor of Marketing at
University of Stavanger Business School, Norway. She mainly formulates
game theoretic models and optimization models to investigate firms’
optimal decisions on such as price, product (product quality, product
line, etc.), and advertising, and provide implications for managers as
well as policymakers. Her program of research consists of three main
paradigms: innovation strategies, promotion/advertising strategies,
and pricing strategies.She has published her research in
internationally leading journals such as Management Science, Journal
of Marketing Research, Production and Operations Management, and

European Journal of Operational Research.
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